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A brand is a(n) .



Why is brand important?
To ensure our future.



Why is brand important?
To make it easier.



Why is brand important?
To build community.



OUR BRAND PLATFORM



Delivering life-changing experiences
Mission
education, research and 
scholarship, service

Vision
To be a destination university 
that advances its standing as a 
distinguished public university

Values
creativity, community, 
excellence, inclusion, 
integrity



Brand Attributes
Sincere
genuine, caring, authentic

Collaborative
Collegial, cooperative, friendly

Dedicated
hardworking, committed, determined

Trailblazing
Forward-looking, visionary, pioneering

Unexpected
Surprising, distinctive, 
exceptional, 



The writing university

Collaboration over competition

Where art meets science

The perfect college town

Key 
Messages



BRINGING THE 
BRAND TO LIFE



IOWA: A branded house





Tippie collage



Tippie collage



HR collage



TEMPLATES AND
RESOURCES



Messaging and style guides

Messaging Guide Editorial style guide Quick facts

University of Iowa Editorial Style 
 

 2 References 

 2 Abbreviations 
Addresses: compass points 
Addresses, words in 
Ampersand 
Days 
Expressions: i.e., e.g., etc. 
Grade-point average 
Measure, units of 
Months 
Names of agencies, organizations 
Names of cities: Fort, Mount, Port, 

Saint 
Names of companies 
Names of people 
Names of people: Jr., Sr., II 
Names of those with doctoral degrees 
States and territories 
The University of Iowa 
Time: a.m. and p.m. 
United States 

 6 Academic degrees 
Abbreviation 
Capitalization 
Double major or two degrees? 
True degree/discipline name 

 8 Academic sessions 

 8 Agreement: subject/verb/pronoun 
Collective (mass) nouns 
Collective nouns “group,” “number,” 

and “percentage” 
Collective nouns: sports teams 
Collective nouns as UI unit names 
Pronouns, possessive pronouns 

 10 Alumnus/alumna; alumni/alumnae 

 10 Bias in Language 

 10 Capitalization 
Colleges, departments, and 

other university units 
Computer terms 
Course titles 
Ethnic, racial, religious, and 

socioeconomic groups 
General Education Program 
Government entities: city, state 
Health sciences campus 
Hyphenated compounds and words  

in titles 
Living Learning Communities 
Place names with compass points 
Prepositions/conjunctions 
Proper nouns 
Ranks and titles 

Regents, Board of 
Room names 
Scientific names of plants, animals 
“The” in names and titles 
The University of Iowa 
University organizations 

 15 Ellipses 
Ellipses in text 
Ellipses in display type, layout 

 Faculty, administrators 
See “Titles: People and Things” 

 16 Headlines 
Capitalization 
Decks 

 16 Hyphens/dashes in compounds 
Adverbs ending in “ly” 
Clarity 
Common element in series 
En dash in place of hyphen 
En dash with inclusive dates and 

numbers 
Nationalities with “American(s)” 
Numbers 

 18 Italics in text 
Emphasis 
Foreign words 
Headlines, other display type 
Legal cases 
Reference to a word or term 
Scientific names of plants, animals 
“The” in titles 
Titles as parts of names 
Titles in text 

 19 Nationalities 
Compounds with “American(s)” 
Latinx/o/a, Hispanic, Chicano 
Native American 

 20  Numbers 
Age 
Assistantships 
Centuries 
Decades 
Decimals and ciphers 
Grade-point average 
Hyphenation 
Inclusive dates and numbers 
Money 
Ordinals 
Percent 
Rankings 
Semester hours 
Telephone numbers 
Time: noon, midnight 

 23 Online style 
Website names 
URLs 

 24 Proprietary marks 
Brand names and generic terms 
Copyright, trademark,  

service mark 

 24 Punctuation 
Colons and capitalization 
Colon in display type 
Comma in series 
Comma with adjectives 
Comma with expressions 
Comma with year 
Letter grades 
Quote marks in quotations 
Quote marks with titles 
Quote marks with other punctuation 
Reference to a word or term 
Semicolon in a series 
Typography of punctuation 

 26 Required statements 
Job number and publication date 
Nondiscrimination statement 
Personally identifiable information 
Recycled paper logo 

 27 Titles: people and things 
Administrative appointments,  

faculty rank 
Collegiate affiliations 
Department heads 
Faculty: emeritus/emerita 
Faculty: named positions 
Hyphenated compounds in titles 
Names: Doctor, Dr. 
Names: Jr., Sr., II, alphabetizing last 

names 
“The” in names and titles 
The UI 
Titles as parts of names 

 30 Titles: format list 
How to format titles of artworks, 

conferences, films, lectures, music, 
publications, and more 

 33 Words and spelling 
Disability language 
Some words and phrases 
Spelling guidelines 
Theater/theatre 

  



Presentations

PowerPoint Zoom backgrounds Research poster



Documents and event promotion

Certificates Brochures 
and flyers

Stylized Word 
documents

Digital signage



Branded merchandise and apparel



Event display rentals

Available to reserve for events at no charge



Identification

Stationery Name tags Email signature

College of Engineering
Civil and Environmental Engineering

4111 Seamans Center 
Iowa City, Iowa 52242

Stephen Pradarelli (he/him/his)
Strategic Communications Director

College of Liberal Arts and Sciences 
Department of Biology 
University of Iowa
240 Schaeffer Hall, Iowa City, Iowa 52242-1409
Phone 319-335-2610 Fax 319-335-3755
stephan-pradarelli@uiowa.edu
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